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Ge t t i n g  the man who 
needs information about 

his health to read it, said Elihu 
Root at the last meeting of the 

Milbank Memorial Fund’s Ad
visory Council, is perhaps the 
greatest problem with which 
the public health crusader has 
to cope. Editorial writers in 
many quarters of the United  
States have elaborated upon 
Mr. R oot’s thought. Typical 
of this supporting opinion, is 
that of the Reading {Pa.) Trib
une which in a recent issue adds 
that the man who needs advice 
never has listened to it— except 
by reiteration. “A tremendous 
amount of energy must be 
spent in saying the same thing 
over and over again,” contin
ues the Tribune, “ before intel
ligent men and women fully 
grasp it .”
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Ad v e r t i s e r s  know
 ̂ that the only way to 

keep an idea alive is by reitera
tion. . . . Insurance charts

show that the average length 
of life is slowly but steadily in
creasing. Therefore the aver
age standard of health and hap
piness must be increasing. Ed
ucational work done by state 
health departments and mu
nicipalities have been an im
portant factor in bringing this 
condition about. The eagerness 
with which newspaper articles 
by eminent physicians are read 
is indicative of the trend. Of 
course, people want to obtain 
health with the least possible 
effort, but the business of mak
ing them realize how much that 
least possible effort means is by 
no means hopeless.

“ M any communities have 
organized tor group advertising 
— the advertising of the whole 
communitv rather than any 
one particular enterprise. It 
has paid. Why could not the 
community profitably use pub
licity methods tor keeping up 
its chief asset— the health of 
its citizens?”


